
 

SILVER MERCURY 2015 

Rules & Regulations 

 

Advertising campaign - coordinated and targeted series of promotional activities or events, 

united by a common idea, in order to achieve its commercial and\or branding objectives. The 

advertising campaign must have expressed time and cost limits. 

Agency must appropriately mark projects submitted without copyright (or adaptation, etc.). In 

the absence of such a mark and the identification of this feature in the future, the project can be 

removed from the discussion at any stage of the competition . 

NOMINATIONS 

1. CREATIVE SECTION 

Criteria for evaluation: 

Creativity - main conception must contain new ideas that differ from traditional and accepted 

schemes of thinking in advertising. 

1.1. The best creative solution in integrated campaign 

Nominated creative solutions in integrated campaigns with no less than 3 types of 

communication channels, including traditional advertising (TV, press, radio, Internet, consumer 

marketing) and other methods of promotion. 

1.2. The best creative solution of social campaign for the nonprofit organization 

Nominated socially oriented marketing programs of public importance for nonprofit, charitable 

and voluntary organizations, which the jury will evaluate in terms of their creative solutions. 

1.3. The best creative solution of social campaign for the commercial organization 

Nominated socially oriented marketing programs of public importance for commercial 

organizations, in the framework of corporate responsibility, enhancement of the reputation of 

the brand and / or the company, which the jury will evaluate in terms of their creative 

solutions. 



1.4. The best creative solution of sales stimulation campaign 

Nominated creative solutions to stimulate sales, in particular, but not limited to: design 

materials; verbal (textual) solutions; sales area design; souvenirs and prizes for sweepstakes, 

contests and raffles programs. 

1.5. The best creative solution of direct marketing or CRM program 

Nominated creative solutions in the field of construction of personalized relations and loyalty 

programs, in particular, but not limited to: ideas; design solutions; verbal (textual) solutions; 

interactive communications scenarios. 

1.6. The best creative solution of event 

Nominated creative solutions in the field of event marketing, aimed at promoting the brand as 

to the business consumer and the end user. 

1.7. The best creative solution of implemented concept design in store (using standard 

and custom POSM, custom constructions, etc.) 

Nominated campaigns with the placement of printing, technically difficult/innovative POSM and 

custom designs decorating the shelf space, the front or the cash zone. 

1.8. The best creative solution of implemented concept on platforms other than in 

store (indoor, ambient, etc.) 

Nominated creative solutions campaigns aimed at promoting the brand on all platforms except 

for the places of sales (in store). 

1.9. The best creative solution of digital campaign 

Nominated campaigns involving creative solutions in the field of interactive marketing, 

including mobile marketing. 

2. STRATEGIES AND EFFICIENCY SECTION 

Criteria for evaluation: 

Strategy - 70%, Efficiency - 30% 

Strategy - a common set of promotional activities aimed at achieving the goals of the 

advertising campaign. The strategy should conform to the brand and to the target audience. In 

the nomination assessed: understanding TA insights and justification of channels selection. 

Efficiency - compliance of the project results according to the tasks and objectives; the success 

of the campaign, according to the developed strategy. 



2.1 The best strategic solution of integrated campaign 

Nominated campaigns involving strategic solutions in the field of integrated marketing, with at 

least 3 types of communication channels, including traditional advertising (TV, press, radio, 

Internet, consumer marketing) and other methods of promotion. 

2.2 The best strategic solution of social campaign for nonprofit organizations 

Nominated socially oriented marketing programs of public importance for nonprofit, charitable 

and voluntary organizations, which the jury will evaluate in terms of their strategic solutions. 

2.3 The best strategic solution of social campaign for commercial organizations 

Nominated socially oriented marketing programs of public importance for commercial 

organizations, which the jury will evaluate in terms of their strategic decisions. 

2.4 The best strategic solution of sales stimulating campaign 

Nominated strategic solutions of sales stimulating campaigns, in particular, but not limited to: 

the definition of contact points, their number, characteristics depending on the promoted 

product; calculation of personnel and their characteristics; campaign planning. 

2.5 The best strategic solution of direct marketing or CRM program: 

Nominated campaigns involving strategic solutions in building personalized relationship and 

loyalty programs. 

2.6 The best strategic solution of b2c events: 

Nominated strategic solutions of activities aimed at promoting the brand to the end consumer. 

2.7 The best strategic solution of b2b events: 

Nominated strategic solutions of activities aimed at promoting the brand to business 

customers. 

2.8 The best strategic solution of motivational program in the field of trade marketing: 

Nominated motivational programs in the field of commercial marketing, in particular, but not 

limited to: motivational campaigns with prizes for fulfillment of the conditions; vendor training 

and informing; use of vendor database; formation of thematic communities; activities for 

dealers (including dealers conferences); encourage of procurement; gift, souvenir or 

presentation programs; conducting surveys among the members of the supply chain. 

2.9 The best strategic solution of brand presence in retail / shopper marketing: 

Nominated campaigns designed to effectively convert visitors into actual buyers (those who 

decide to make a purchase at the point of sales). Assessed the ability to work with insights into 

consumer behavior in sales channel to influence desired by brand formation / change of 



consumer behavior. The key criteria for evaluating the effectiveness of the campaign is to 

"interrupt routine purchases" (stop), "involvement" (engage, wow effect) and "making a 

purchase" (land). 

2.10 The best strategy of brand presence in the digital media (including social media, 

mobile, etc.): 

Nominated campaigns involving strategic solutions in the field of interactive marketing. 

2.11 The best strategic solution of sponsorship / partnership program: 

Nominated strategic solutions of sponsorship or partnership programs. 

2.12 The best strategic solution of brand building campaign: 

Nominated campaigns aimed at brand building. Assessment takes into account the totality of 

marketing activities on the most effective and active creation, maintenance and strengthening 

of the image and the characteristics of the brand on the market. 

2.13 The best strategic solution of brand awareness campaign: 

Nominated campaigns aimed at raising of brand awareness or service awareness; 

2.14 The best strategic solution for the campaign to build a short- / long-term loyalty: 

Nominated campaigns aimed at building an effective short-term or long-term loyalty to a 

product or service. Projects to create long-term loyalty must be maintained for at least 3 years 

with annual metering of the results on the long-term objectives. Results must be provided for 

the each year of the long-term campaign. 

2.15 The best strategic solution for b2b campaign: 

Nominated b2b campaigns, aimed at the most effective promotion of products or services for 

business customers. 

2.16 The best strategic solution for low-budget campaign: 

Nominated low-budget campaigns with a budget of no more than 300.000 rubles. Be sure to 

provide estimates at different stages of the campaign. 

3. IMPLEMENTATION SECTION 

Criteria for evaluation: 

Design - 70%, Efficiency - 30% 

Execution - implementation quality of the concept and other elements of the campaign; degree 

of provision of communication related materials in attracting and stimulating way; perception 

(understanding) of the concept from the point of view of the target consumer. 



Efficiency - compliance of the results of the project, according to the tasks and objectives; the 

success of the campaign in terms of implementation. 

3.1 The best implementation of integrated campaign on a national scale: 

Nominated solutions on the implementation of integrated marketing campaigns executed in 

multiple federal districts using at least 3 types of communication channels, including traditional 

advertising (TV, press, radio, Internet, consumer marketing) and other methods of promotion. 

Within this nomination following criteria is also taken into account: innovation (the use of 

unique or new tools), the complexity of performance (multi-channel, the number of staff 

involved, difficult area or TA, the scale or scope (geography). 

3.2 The best implementation of integrated campaign on a local scale: 

Nominated solutions on the implementation of integrated marketing campaigns executed in 

one federal district using at least 3 types of communication channels, including traditional 

advertising (TV, press, radio, Internet, consumer marketing) and other methods of promotion. 

Within this nomination following criteria is also taken into account: innovation (the use of 

unique or new tools), the complexity of performance (multi-channel, the number of staff 

involved, difficult area or TA, the scale or scope (geography). 

3.3 The best implementation of social campaign for nonprofit organizations: 

Nominated socially oriented marketing campaigns of public importance for nonprofit, 

charitable and voluntary organizations, which the jury will evaluate in terms of the quality of 

their implementation. 

3.4 The best implementation of social campaign for commercial organizations: 

Nominated socially oriented marketing programs of public importance for commercial 

organizations, in the framework of corporate responsibility, reputation enhancement of brand 

and / or company, that the jury will evaluate in terms of the quality of their implementation. 

3.5 The best field implementation of field marketing campaign on a national scale: 

Nominated solutions on the implementation of integrated marketing campaigns executed in 

multiple federal districts. 

Be sure to provide a formal Client feedback on the campaign as the submitter of the project. 

Assessment takes into account the complexity of the program, the number of personnel 

involved, regional coverage and efficiency of execution. Review issued on the Client’s 

letterhead with a full name signed, indicating the position of the signatory, contact details and 

stamp. 



Within this nomination following criteria is also taken into account: innovation (the use of 

unique or new tools), the complexity of performance (multi-channel, the number of staff 

involved, difficult area or TA, the scale or scope (geography). 

3.6 The best field implementation of field marketing campaign on a local scale: 

Nominated solutions on the implementation of integrated marketing campaigns executed in 

one federal district. 

Be sure to provide a formal Client feedback on the campaign as the submitter of the project. 

Assessment takes into account the complexity of the program, the number of personnel 

involved, regional coverage and efficiency of execution. Review issued on the Client’s 

letterhead with a full name signed, indicating the position of the signatory, contact details and 

stamp. 

Within this nomination following criteria is also taken into account: innovation (the use of 

unique or new tools), the complexity of performance (multi-channel, the number of staff 

involved, difficult area or TA, the scale or scope (geography). 

3.7 The best implementation of direct marketing or CRM program: 

Nominated implementation solutions of campaigns in the field of building personalized 

relationship and loyalty programs, in particular but not limited to: direct mail projects (feedback 

mechanism required); solutions on the use of databases (data collection, data entry, cleaning, 

storage and analysis of data); telemarketing projects (incoming and / or outgoing). 

3.8 The best field implementation of trade marketing campaign on a national scale: 

Nominated solutions on the implementation of trade marketing campaigns executed in 

multiple federal districts, in particular, but not limited to: dedicated merchandising programs; 

combined merchandising programs; campaigns using permanent consultants around shelves; 

retail monitoring (monitoring of prices and shelf-checks); merchandising audit; mystery 

shopper. 

Within this nomination following criteria is also taken into account: innovation (the use of 

unique or new tools), the complexity of performance (multi-channel, the number of staff 

involved, difficult area or TA, the scale or scope (geography). 

3.9 The best field implementation of trade marketing campaign on a local scale: 

Nominated solutions on the implementation of trade marketing campaigns executed in one 

federal district, in particular, but not limited to: dedicated merchandising programs; combined 

merchandising programs; campaigns using permanent consultants around shelves; retail 

monitoring (monitoring of prices and shelf-checks); merchandising audit; mystery shopper. 



Within this nomination following criteria is also taken into account: innovation (the use of 

unique or new tools), the complexity of performance (multi-channel, the number of staff 

involved, difficult area or TA, the scale or scope (geography). 

3.10  The best implementation of b2c event: 

Nominated implementation solutions of campaign activities aimed at promoting the brand to 

the end consumers. 

3.11  The best implementation of b2b event: 

Nominated implementation solutions of campaign activities aimed at promoting the brand to 

the business customers. 

3.12 The best implementation of digital campaign: 

Nominated implementation solutions of campaigns in the field of interactive marketing, 

including mobile marketing. 

4. BEST USE OF MEDIA SECTION 

Criteria for evaluation: 

Strategy - 30%, Creativity - 30%, Efficiency - 20%, Performance - 20% 

Creativity - main conception must contain new ideas that differ from traditional and accepted 

schemes of thinking in advertising. 

Strategy - a common set of promotional activities aimed at achieving the goals of the campaign. 

The strategy should conform to the brand and the target audience. 

Efficiency - compliance of the project to the tasks and objectives; success of the campaign to the 

developed strategy. 

Execution - implementation quality of the concept and other elements of the campaign; degree 

of provision of communication related materials in attracting and stimulating way; perception 

(understanding) of the concept from the point of view of the target consumer. 

4.1 The best use of TV and cinema in promo-campaigns: 

In this nomination the jury assesses how effective was TV and / or cinema advertising as a part 

of promotional campaign in order for consumer to take action. 

4.2 The best use of radio in promo-campaigns: 

In this nomination the jury assesses how effective was radio advertising as a part of 

promotional campaign in order for consumer to take action. 



4.3 The best use of print and outdoor advertising in promo-campaigns: 

In this nomination the jury assesses how effective was print or outdoor advertising as a part of 

promotional campaign in order for consumer to take action. 

4.4 The best use of digital tools in promo-campaigns (websites, microsites, search engines, 

augmented reality, games, apps, online advertising, interactive banners): 

In this nomination the jury assesses how effective were digital tools as a part of promotional 

campaign in order for consumer to take action. 

4.5 The best use of social media in promotional campaigns (social networks, blogs, forums, 

crowdfunding platforms, vlogs): 

In this nomination the jury assesses how effective were social media as a part of promotional 

campaign in order for consumer to take action. 

4.6 The best use of souvenirs and gifts in marketing communications: 

Nominated solutions for marketing communications with the use of souvenirs and gifts (target 

audience - b2b and b2c). Assessed conceptuality of ideas, level of performance (quality, scale, 

complexity). 

4.7 The best use of non-standard advertising media in promotional campaigns: 

In this nomination the jury assesses how effective was non-standard advertising medium as a 

part of promotional campaign in order for consumer to take action. 

4.8 The best brand promotion project in retail using POSM: 

Nominated integrated brand (group of brands) promotion projects that use POS-materials for 

various retail channels of communication. The jury evaluates projects on the basis of the 

proposed general concept of POS-materials for all retail channels of communication, designs, 

pictures (slide show / videos), individual POSM for different promotional channels with the 

description of the selected materials and technological solutions. 

4.9 The best brand promotion project in retail sector using shop-in-shop and brand areas: 

Nominated brand (group of brands) promotion projects that use branded retail furniture 

(SHOP-IN-SHOP) and brand zones in retail channels. The jury evaluates projects on the basis of 

the proposed overall concept of SHOP-IN-SHOP or brand zone, design, pictures (slideshow / 

video) with a description of the selected materials and technological solutions. 

4.10  The best brand promotion project based on the original concept of the shop: 

Nominated brand (group of brands) promotion projects via boutiques / brand shops / flagship 

stores and other types of retail (food and non-food sector). The jury evaluates projects on the 



basis of the proposed overall concept of boutique / brand shops / flagship etc., design, pictures 

(slideshow / video) with a description of the selected materials and technological solutions. 

5. PRODUCTION AND SKILL SECTION 

Evaluation criteria: 

Design, creativity and emotional impact - 30% 

Quality of production - 35% 

Functionality and ergonomics - 35% 

5.1 The best POS-material of long term use:  

Work accepted as an exact copy of the article, manufactured for a particular brand, used in the 

sales area for at least 6 months. Materials used for the production of works in this nomination: 

MDF, chipboard, plastic, etc. 

Assessed POSM workmanship, constructive and creative features of design. 

5.2 The best POS-material of short term use:  

Work accepted as an exact copy of the article, manufactured for a particular brand, used in the 

sales area for up to 6 months. Materials used for the production of works in this nomination: 

cardboard, foam board, flanges. Other conventional materials may be used, and combinations 

thereof. 

Assessed POSM workmanship, constructive and creative features of design. 

5.3 The best package production. 

5.4 The best production of print and outdoor advertising in promo-campaigns: 

In this nomination the jury assesses the production quality and originality of the print and / or 

outdoor advertising. 

5.5 The best software craftsmanship of mobile apps: 

Mobile applications created to promote the brand, product or service. App must be available 

for download from open sources. Assessed compliance with technological and design solutions 

goals and objectives of an advertising campaign and brand (Brand Experience), the relevance of 

the product in terms of design solutions (User Interface - UI), usability of UI (User Experience - 

UX). 

5.6 The best software craftsmanship of social network apps: 

Social network applications, created to promote the brand, product or service. Assessed 

compliance with technological and design solutions goals and objectives of an advertising 



campaign and brand (Brand Experience), the relevance of the product in terms of design 

solutions (User Interface - UI), usability of UI (User Experience - UX). 

5.7 The best software craftsmanship of website: 

Websites created to promote the brand, product or service. Website should be available. 

Assessed compliance with technological and design solutions goals and objectives of an 

advertising campaign and brand (Brand Experience), the relevance of the product in terms of 

design solutions (User Interface - UI), usability of UI (User Experience - UX). 

5.8 The best online video production skills: 

Accepted video spots, created to promote the brand, product or service in an interactive environment. 

Assessed the quality of directing, camera work, post-production (color, graphics, special effects, 

animation). 

5.9 The best video production skills: 

Accepted video spots, created to promote the brand, product or service in an interactive environment. 

Assessed the quality of directing, camera work, post-production (color, graphics, special effects, 

animation). 

Other general issues regulations. 

1. Agencies may propose candidates for the jury if they submitted their work to Silver 

Mercury in 2013 and 2014. Opportunity to submit one candidate is a multiple of the 4 

summarized submissions; 

2. Festivals with signed partnership agreements and other partners of Silver Mercury may 

propose candidates for the jury; 

3. Organizing committee and president of the festival Simonov M.U. may propose 

candidates for the jury; 

4. Jurors of the Strategy and effectiveness block of Silver Mercury 2014 may propose 

candidates for the same position in 2015; 

5. POPAI, AIA and ABCR associations recommend candidates for the jury for the section 

Production and skill. 

6. Requirements for the candidate criteria in the jury: 

a. For Creative section – position in the agency no less than Creative Director; 

b. For Implementation section - position in the agency - Managing Director and / or 

Chief Executive Officer, Deputy General Director; 

c. For Strategy and efficiency section - experience in the industry more than 5 

years; Company (Client) is in the TOP-150 advertisers according to TNS. Position 

in the company (client) - no less than Marketing Director (Procurement 

Director)*; 



d. For The best use of media section - representatives of agencies, clients and 

media. 

Agency / Client - requirements are similar to the above 6.c 

Media - Chief editors, department editors, journalists, bloggers with specialty in 

advertising; 

e. For The production and skill section – production representatives (POSM, 

typography, digital, etc.), position no lower than Head or Director; 

* Candidates with other posts considered by the Expert Council of the festival individually (as 

exceptions). Candidates from the tobacco companies (BAT, Philip Morris, JTI), candidates 

from the alcohol companies and state-owned corporations are considered by the Expert 

Council of the festival individually. 

7. The jury of the Festival is approved by the Expert Council and the President; 

8. Selection of the winners in the sections Implementation and Strategy and efficiency will 

take the form of public defense projects; 

9. Selection of the winners in the sections Creative, The best use of the media and The 

production and skill will take the form of a secret ballot; 

10. Jury divided into 5 groups (in accordance with sections); 

11. If jury members in any way associated with the entries, they have no right to assess the 

work; 

12. Work submitted to the festival can be presented in the form of the video, presentation 

board or presentation with description; 

13. Work submitted in POSM nominations  can be presented in the form of the video, set 

photos or layout; 

14. Formation of long list: 

a. The separate jury work on groups of nominations; 

b. When forming a long list, the jury votes online - Long or not. Long list will be 

formed based on the number of grades for each work; 

c. No less than 25% of work with the highest number of grades passes in the long 

list of the festival in each category. Long list is composed by the President, who 

in the case of serious deviations in long list numbers will have to assemble an 

emergency meeting of the Expert Council immediately after the online voting; 

15. Number of jury members assessing one nominations cannot be less than 5; 

16. Open ballot (public defense or closed meeting) goes as follows: 

a. All jury members hear all the work within the same nomination and each ranks 

all projects as: Gold, Silver, Bronze, Shortlist; 

b. This is followed by discussion of the given ranks and final decision. 



17. According to the results of voting in each nomination the number of works published in 

the shortlist is 60% of the total number of works held in the longlist for this nomination, 

the number of 2nd and 3rd is not limited, the 1st place can only be one; 

18. In case of dispute the decision on the final allocation of places is made by the Chairman 

of the Jury for the section; 

19. Four Grand Prix awarded in each of the sections Creative, Implementation/Skill, Strategy 

and Efficiency and The best use of media. Grand Prix is awarded to the projects that 

already won 1st place within according section; 

20. The President of RAMU Prize is awarded by the President of RAMU himself, and by 

status is equal to the 1st place; 

21. Best Agency of the Year Award is given to the agency with the most points (Grand Prix - 

15 points, 1st place - 9 points, 2nd place - 5 points, 3rd place - 3 points, short list - 1 

point); 

22. Best Project of the Year Award and Best Advertising Campaign of the Year Award is 

given to the work entry with the highest number of points in all categories (Grand 

Examples 15 points, 1st place - 9 points, 2nd place - 5 points, 3rd place - 3 points short 

list - 1 point). 

23. Best Project of The Year Award is given to the work with the highest number of points 

(Grand Prix - 15 points, 1st place - 9 points, 2nd place - 5 points, 3rd place - 3 points, 

short list - 1 point); 

24. ACAR’s creativity rating of marketing services includes evaluation of the agencies in the 

sections Creative, Implementation/Skill, Strategy and Efficiency and The best use of 

media. 


